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Big Data Outlook for 2017

and why you should care
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Big Data is a business technology trend between
Marketing, IT, and Business Intelligence.
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In 2017 Big Data is Finally Approachable

Cloud services, data lakes and machine learning
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18 Billion Connected Devices By 2018
2018% £ Tl 180BDERET/\ 1 R

Machine-to-Machine (M2M) Connections Worldwide,
2014-2020
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loT is the highest growth device category with machine to machine doubling by 2020
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Connected Devices Create 2.5 Quintillion Bytes of Data Daily
T“‘bbé nicr/ \"l’ AlEEH2Z. 5QU|nt|II|on/ A bDF—5 = EBLET

s

»';“.\.jA

1 I EIERS 1. @l Enabled by cheap, scalable and safe cloud services in massive data
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Companies want to reduce spend in on-premises equipment and data centers, and — ,sy 4> s zmEe St 5| BB FOERS L. EEICHI>T
achieve greater flexibility using subscriptions that don’t lock them in for years. Owol TR NEEEEETEE T L DAS RIS LB CEE T,

IT capital investment & time deployment are not corporate constraints anymore. ITEXREE & FFELHEIE S S BEOFHKTIEH D £H Ao



Corporations can Now Extract Value From All Their Data Sources
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o Standard data entered by humans and

1 data from machines can be aggregated
‘ez and generate new insights.
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Organizations can get value from all types of high volume data sources. #8i#id. HS5WIBEEORBET —F YV — AN SMEZSIEHIT I ENTEXRT



Powerful Machine Learning Generate Strong Solutions
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New strong and fast open source programming frameworks
now allow the processing and storage of extremely large
data sets in a distributed computing environments.
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Advanced visual analytics are now available as a scalable service. BEREY 2 7ILARBNRT =TI IET—ER & U THARREICGD XU T,
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New Technologies Now Enabling Big Data
Ew T 7T — 5 Z BRI T DETEAM
» Cloud services enable 18 Billion new devices generating daily 2.5 quintillion bytes

Corporations can extract value from aggregating multiple data sources
» Advanced analytics tools for big data are now available as a service
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Big-data marketing insights
will enable higher consumer
relevance

Understanding consumers, data sharing and
localization tools.
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Understandlng Consumers with Big Data
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8 am 12 pm 3 pm 6 pm 9 pm

Watches news  Eats lunch and watches Takes a break and  Watches a cooking  Sjts with the family
clips durig a cooking show onher  reads an article lessononthe  to watch her favorite
commuting desktop on her tablet kitchen tablet while tv show

cooking

Consumer ID
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As purchasing behavior evolves across multiple channels and devices, agencies
and brands are trying to replace inefficient cookie-based ad tech with smarter
unique consumer identifiers.
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Advertising technology is enhancing its consumer identification capabilities. E&HEMAHEEBAIREN ZRIELE T,
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Using Big Data for Ad Targetlng
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Advertising networks are starting to leverage the power of big | e AN
data, aggregating data from multiple sources and enriching it, ssees = —=. -
iIncluding telco and credit card data. C LA AR
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Big Data analytics may open closed networks such as Google or Facebook. £'v 7' 7—% 23rid. Googlet>Facebook’xEDV O—X KRRy NT—0 R AIREMNH D F T,



Localization from Telco data, WIFlI and Beacons
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As Telcos strive to monetize the growth in data, big data ;\:

analysis capabilities allow for anonymized safe use of user o

location information.
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Area marketing analysis creates new possibilities for brands and retailers. TU 7Y —o 7« Y7 R3iid. 75V RPNGEEEICE > THUWIIREEZEA B L XS,



Big-data will increase
our understanding of
consumer journeys
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« Advertising technology is enhancing its consumer identification capabilities

» Big Data analytics may open new ad networks and offer alternatives to

» Area marketing analysis creates new possibilities for brands ? .
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Examples of successful Big Data Strategies

- Understanding consumers, data sharing and localization tools
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Spotify best practice case
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BigData creates new possibilities for brands
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Thanks, 2016.
It’s been weird.




Snapchat Case Study
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Eliminates marketing waste by allowing them
to reach an audience that visits movie theaters

REEEZINDIBERICEITEDEDICU. N— T T VI DERERKUVET

Oracle Data to track if a digital promo led to an offline sale 7% /)L - 7OF—Y 3N A 7514 VTR NN ESH EZBIT Z2ASIILT—F



Linkedln AD Ecosystem

LinkedIn[/c&5 T3> AT A

Research the behavior, analyze segments by job titles, locations and
skills, target ads and content
TEEFRL. BER. HISRl. XFILBCEIAY RAFL. LEEAVTYYEI—S Y McT 3

LinkedIn’s professional networking platform has 467 million users
Linkedn® 707y >3 FILRXY NT—F2TTFFy 8T x—AICIF4HMEE6, 7008 ADI—HF—HNWNEKT,

e R
As native advertising grows ads have become in-feed content x4 7« JEENERT D ICDON. LEEFA YT —RIAVFTUVICRDET




SUCCESS FACTORS

Corporations with big data are more likely to succeed if they

follow good organizational alignment, data quality & compliance
and add their secret sauce to the data lake.
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Big Data is a business technology trend between Marketing, IT, and Business Intelligence,
and each organization needs to define where it fits, integrated with Marketing, IT or in a

functional matrix environment.
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Big Data needs to f|t the culture of your organlzatlon g 9 tiffﬁ%ﬁkﬁ(ﬂ:h =Xe)



_ Da Quality and Compliance

If your organization is planning to work with customer data and
enrich it with partner or third party data, ensure full compliance.
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Add Your Secret Sauce Expertise to the Data Lake
Y=Ly N —ZAOEFHEET—F L—JIcEms 3

Every major competitor will have a data lake with available data sets.
The key to success is adding your secret sauce, your unique expertise and point of view.
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Your unique data and perspective on your business differentiates your data lake. &#%/zD1=—0747—% L EIRADERIET—Y L—VZXRILET,



Corporations with big data projects are
more likely to succeed
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* When they have an organizational alignment that fits their corporate culture
« Strong data quality and compliance
» Add their secret sauce expertise to the data lake

- EEXEICE S THEBHEEZ U TWS EE
BAORT—IRBEEIAYTTAT VR
Y=Ly NY—XEMM#EET—YL—7ICINA3



—
- - _—
. .-
- ¢ r—
>
B \‘ :

!

. ROV ==
Thank you

Big Data Outlook for 2017

and why you should care
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