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AMBIENT JOULE

10 BULS, LUMINAR

OMNISCIENCE

AMBIENT ORB
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know all
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TELEPATHY

The desire for
human connection
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ROOMEA VACUUM

AMBIENT UMBRELLA

SAFEKEEPING

TO protect and
to be protected
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TILE TAG

]

GLOwWCA® MAE FORK

SUNSPRITE SUN

MONITOR JAWBONE BRACELEY

| _—

FITENT PEDOMETER

BLY CIGARETTE

-

. IMMORTALITY

To be healthy
SEAM TOOTHERUSH and vital
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7O create, make
and play
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¢ Coconut water
shipped all the
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Audible commentary on the products you

consume offers perspective, humor and helptul

information. Below are some examples.
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** Locally sourced, ** Coconut Water shipped

+

-

.S

nice job! all the way from Asia?!

‘** Blueberry juice - lots | ** hmmm... third box of

of antioxidants! ”’ cookies this week? ”’
‘* Chewy granoia ** Qut of season
bars, 20% off! ** strawberries -

LB

Very expensive!
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Thank you, phones




Daily Number of Photos Shared on Select Platforms, Global, 2005 — 2015
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photography is moving
from INTENTIONAL
to INCIDENTAL
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selfie stick v2
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Samsung can get into services
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@ Body cameras have a
—~  90% approval rating
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The #QS uber-sensor
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FACES

Human faces can give context.
If a logo appears above a face -
such as Smith ski goggles In this
picture - it can Indicate the
person is wearing apparel,
smiles help advertisers

Ditto X, aYEaL—42—ES 3y
Z{E->T. Twitter. Instagram.
Tumblr EICAR SN TNASEEDH
MoHGE, BB, 0T, Kk, mB%
ROHTHEL. ¥—45 T4 0#HHSE
ADIMRBZHWEDH S,

s computer vision to discover products,
0s, clothing, and scenes in public social

1 Twitter, Instagram, and Tumblr
nsights for for marketers.

LOGOS

Ditto detects thousands of logos,
such as the Pabst Blue Ribbon
can and Marmot Jacket here. An
advertiser may search for photos
featuring rival brands to try to
steal customers,

PRODUCTS

Users who post Images of things
ke heer nr ski eauiament may
D3RGS AD FIhOY sy 5
Marketers also lwok for currelations
e We =" ter2< < such as wvah
be ser>2'2 pe opie drink whil

eating Kraft Macaroni and Cheese.

SCENES

VW hether a photo

\ & = 1Y I abar
A0 = i § oWy
mountam can give
advertisers clues

1C 00 ObjeCtS about where and
- how customers
CLOTHING smiles and more use their products.
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We train deep learning algorithms to find specific objects (recall)

with very high accuracy (precision).
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e a PR curve for “Pickups At 80% sensitivity, precision is 92%
i 4 Deep Learning Network ' At 90% sensitivity, precision is 83%
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If it exists, % that we ﬂnd




L L M-itr-n - Bt Couwntry (Othein Music Vaeo)




\ \ McDonalds

[ | Analytics

McDonald's

Engagement

250,167
' 240,000 |
= GERY U ‘_ 220,000
W’ : ) 200,000 ﬁi A / \
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Visual BrandPower™ @
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Brand

@wmys Blue Bell

%y Dryer's/Eddy's
Rl Breyers

Ben & Jerry's

wgmtany  Haagen Dazs
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Marketshare™ 1 Photoshare Visual BrandPower™

24 4% 1.1%

16.5% 34.9%

randPower.com



http://VisualBrandPower.com
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Personal photos hyperlink to products for sale at Amazon, eBay, and visa versa

Michael's Amazon.com Today's Deals Gift Cards Sell Help

aiash

Shop by

Department - SLEUC N Sports & Outdoors -

Sports & Outdoors  Sports & Fitness  OQutdoor Recreation Sports Fan Shop  Sports Deals Outdoor Deals

Clothing, Shoes & Jewelry > Novelty, Costumes & More » Novelty » Clothing » Men » Hoodies

adidas Originals Men's Originals Trefoil Hoody

by adidas
Be the first to review this item

> o

Price: $46.81 - $61.20
Size:

Select —

Color: Black

RCEE
¥
oW
« 70% cotton/30% polyester
« Imported
» Stacked Trefoil Printed On The Chest Above A Roomy Kangaroo Pocket

« Regular-Fitting Hoodie Sweatshirt Made In Cozy French Terry
« Kangaroo Pocket For Storage
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® - Convolutional (¢) Results 1: visually similar products
| O Neural . 2
(a) Query 1: Input scene and box Network - : “
Learned

Parameters 6

(a) Query 2: Product (b) Project into 256D embedding (c) Results 2: use of product in-situ
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"THE BEST BRITISH FILM OF 'GRITTY AND REAL’

N

‘CHILLING
THE YEAR
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Celino Large Brushed
Aluminum Outdoor Wall
Mount

More Infa >
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How did we get here again”



FEE+hAS = UGC (A—H—4%FarToY)

phones + cameras = UGC



Bt HAS =UGC(A—HY—&EmIarTY)
+Y—Ix)LRxyhI—0 =FBEIZEH

phones + cameras = UGC
+ social networks = attention on photos



FEE+hAS = UGC (A—H—4%FarToY)
+ Y= LRIk — = ==Y fube =
+ K& T —27 5> = KENDUGC

phones + cameras = UGC
+ social networks = attention on photos
+ low cost data plans = massive UGC



FEE+HAS = UGC(A—Y—4 /O TY)
+ Y —x )Ly —9 = BE|ZHEFH
+ BT —277> = KEDUGC
+ CV = #&&ieuGCca>r Ty

phones + cameras = UGC
+ social networks = attention on photos
+ low cost data plans = massive UGC
+ CV = structured UGC content



EEE+HAS = UGC(A—H—4%FarToY)
+ ) —ox LRy —9 = FBE|FEH
+ BT —277> = KEDUGC
+ CV = & {EuGCay 7o
+ Elastic Cloud = B FB7L{fH+E @scale

phones + cameras = UGC
+ social networks = attention on photos
+ low cost data plans = massive UGC
+ CV = structured UGC content
+ elasticCloud = affordability @scale



EEE+HAS = UGC(A—H—4%FarToY)
+ ) —ox LRy —9 = FBE|FEH
+ BT —277> = KEDUGC
+ CV = & {EuGCay 7o
+ Elastic Cloud = B FB7L{fH+E @scale
+ (BARTIRADNAT = B DZEDFOIZEZHIRER

phones + cameras = UGC
+ social networks = attention on photos
+ low cost data plans = massive UGC
+ CV = structured UGC content
+ elasticCloud = affordability @scale
+ incidental cameras = surrogate experiences



FEE+HAS = UGC(A—Y—4FarTowY)
+ ) —ox LRy —9 = FBE|FEH
+ BT —277> = KEDUGC
+ CV = #&E{buGcar s
+ Elastic Cloud = BFBE7Z{M$E @scale
+ (BARTIRADNAT = B DZEDFOIZEZHIRER
+ 7I4)VIAFETIL =Y—%)LOAT—R

phones + cameras = UGC
+ social networks = attention on photos
+ low cost data plans = massive UGC
+ CV = structured UGC content
+ elasticCloud = affordability @scale
+ incidental cameras = surrogate experiences
+ affiliate models = social commerce



facebook @
HhoP D) — )L
A b AR)—LHAESCH

3)
shop—able 2@&

Every social photo-stream will

become actionable... .
shop-able t
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